The 2016 Travel Survey Snapshot

holidaymakers' opinions in one simple snapshot.

2016 was certainly a year full of news, views and events in the
travel sector. Travel extras specialist, Holiday Extras surveyed over
35,000 of its customers this year - Here is a summary of UK
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Holiday Extras’ customer polls attracted an average of 3,500 respondents for each poll.



Holiday Behaviour...

The average British family spends
more than two months’ household
salary on their Summer holiday.
Here’s what a survey of over 6000
holidaymakers revealed:

Average spend per person
on the cost of a holiday:
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* Family of 4, based on a £26,500
average national wage = more than
2 months’ salary.
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Making a meal of it...
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Just over half of the
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goes on the cost of
eating out and food
purchases.
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Checking in at the airport:
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£s for pounds...
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passenger weigh-in
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Holiday Extras’ customer polls attracted an average of 3,500 respondents for each poll.



Holiday Behaviour... (cont)

£s for pounds... (cont) Can’t go away without...
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At the wheel...
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Passport significance
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Holiday Extras’ customer polls attracted an average of 3,500 respondents for each poll.



